CO PRODUCED PATHWAY TO IMPACT

Research

Benefits
New knowledge
Deeper/new partnerships
Academic trainees
New methods
New tools
New research questions

ACADEMIC RESEARCHER
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DISSEMINATION

Dissemination
Benefits

Publications
Presentations at
conferences
Workshops

Social media strategy
Media release

IP including patents
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UPTAKE
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CO-PRODUCTION
PARTNER
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Uptake

Benefits
Validation of research
Policy/practice trainees
New research questions
Contextualization of
research
technology license
e best practices established

Implementation

Benefits
Research informed
policy, practice, service
for end users
New research questions
Policy/practice trainees
New program funding
New product developed
and brought to market
Changes in programs
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IMPACT

Social, economic,
environmental,
health benefits for
end beneficiaries
Changed public
awareness, beliefs
New research
questions
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